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Where Cash Hides Survey

More Oman consumers 
are using digital payments.

Yet,   25%   of 
transactions 
are still in cash.  

Top Cash-Heavy Categories

Peer-to-Peer 

Tips

63% 
Offline taxi

55% 
Farmers 
markets

33% 
App-based 
taxi

Money exchanges 
between friends 

and family

Property
rent
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(by % of surveyed consumers using cash)

Peer-to-Peer Everyday Spends

32% 
Habit

28% 
Convenience  

31% 
Speed

26% 
Acceptance  

Why Some Consumers Still Use Cash

Visa’s "Where Cash Hides" research, conducted by Ipsos, surveyed (online) 2,800 individuals from the general population across the GCC 
(400 in Oman) and included questions about overall frequency of and motivations for cash usage. The research was completed in August 2024.

(by % of surveyed consumers using cash)

Everyday Spends

21% 
Events

11% 
Healthcare and beauty 

9% 
Online food and groceries

Other Cash-Heavy Categories 
(by % of surveyed consumers using cash)


